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(From left) Cyber Category winner Ms Christine Frances Lim from DDB Singapore; Film Category winners Ms Pearlyn Chiam from Publicis Singapore and Mr Augustus Sung from Ogilvy
Singapore; Print Category winners Mr Kooichi Chee and Ms Germaine Chen, both from BBH Asia Pacific. pHotos MEDIACORP YOUNG LIONS COMPETITION 2015

MEDIACORP YOUNG LIONS COMPETITION 2016

Singapore young creatives set for Cannes

Six winners chosen to
represent Singapore at Cannes
Young Lions Competition in
France BY EMMANUELNG

SINGAPORE — The three winning teams,
with two participants each, have been
announced by Mediacorp, the organ-
iser of the national Young Lions Com-
petition.

The competition is open to young
creatives aged 30 and under working in
the advertising and creative industry.

Ms Pearlyn Chiam from Publicis
Singapore and Mr Augustus Sung

FILM CATEGORY: CURSED DOLL

Film Category winners Ms Pearlyn
Chiam from Publicis Singapore and
Mr Augustus Sung from Ogilvy
Singapore.

CYBER CATEGORY: #WASTEFORSPACE

(Left) Ms Christina Chua,
head of marketing and sales
planning at Mediacorp, with
Cyber Category winner

Ms Christine Frances Lim from
DDB Singapore.

They will be competing against top young
talents from over 40 countries.

In partnership with the Singapore Envi-
ronment Council, this year’s campaign theme
focused on improving recycling efforts and
reducing waste disposal in Singapore.

Teams had up to 48 hours to create a
print campaign, a 60-second film or a cyber
campaign. The winners were selected by a
panel of professionals from the local creative
industry.

Mr Alan Lim, area vice-president of Sin-
gapore Airlines, said: “Singapore Airlines is
very supportive of the local young creative
community. As the Official Airline Partner,
we are very delighted to be flying these young
talents to their dream destination, represent-
ing Singapore on the global stage in Cannes
Young Lions Competition.”

INCREASE IN NUMBER OF
PARTICIPANTS

The Mediacorp Young Lions Competition
2016 saw a total of 67 teams that partici-
pated over three categories — Film, Print
and Cyber. This was a 63-per-cent increase

in the number of participants from last year.

Ms Christina Chua, head of marketing
and sales planning of Mediacorp, said: “The
huge increase in the number of entries this
year is a strong testament that the Singapore
marketing and creative industry is thriving.
Judging by the quality of entries received,
the industry is certainly not short on talents.

“Mediacorp is honoured to provide a high-
ly coveted opportunity for the best of our
home-grown young talents to realise their
aspirations and compete against the very
best in the world during the Cannes Young
Lions Competition.”

Mr Kenji Endo, managing director of Pixta,
said: “Pixta is pleased to partner Mediacorp
for the Mediacorp Young Lions Competition.
It is refreshing to see how our visual contents
are creatively used in the participants’ works
to bring their ideas to life.”

Mediacorp will also be sponsoring the
Cyber Category runner-up team to compete
in the Young Spikes Digital Competition this
September during the Spikes Asia Festival of
Creativity in Singapore.

To view all winning entries, visit facebook.
com/mediacorpcanneslions.

Print Category winners Ms Germaine Chen and Mr Kooichi Chee, both from BBH Asia
Pacific, with Mr John Hadfield (centre), CEO of BBH Asia Pacific.
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A great way to fly

from Ogilvy Singapore were the win-
ners for the Film Category.

For the Print Category, Mr Kooichi
Chee and Ms Germaine Chen from
BBH Asia Pacific were the winners.

Ms Christine Frances Lim and Ms
Joanna Everild Ortega from DDB won
the Cyber Category. (From left) Ms Frances Koh, vice president for Trade Marketing and

The teams will go on to represent Communications at Mediacorp; Mr Jon Loke, executive creative
Singapore at the Cannes Young Lions  director from Publicis Singapore; Ms Koh Hwee Peng, co-founder of

Competition in France, which takes Blak Labs; and Mr Tay Guan Hin, global executive creative director at
] JWT Southeast Asia.

Display of creative entries solving the brief from Singapore
Environment Council to promote recycling.

place during the 63rd Cannes Lions In-
ternational Festival of Creativity from
June 18 to 25.
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Great fares

Boredom not included

+ Drama, action and comedy flicks from Hollywood and beyond.
* Back-to-back episodes of award-winning TV series.
= All your favourite hits — rock, pop, country and more.

The advertised fares are per person in Economy Class, and include the price of the air ticket, as well as associated taxes and surcharges. Fares quoted are available for sale from now to 30 September 2016, subject to seat availability and currency fluctuation. An advance
purchase of 120 days is required. Tickets are eligible for KrisFlyer mileage accrual at 10% of the actual miles flown. Flight restrictions apply. For full terms and conditions, refer to singaporeair.com/advancepurchase
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